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support 7 languages – Danish, Dutch, English, French, German, Italian, and 

Spanish.

 

 

First, Customer Insights provides out-of-the-box customer journey timeline, customer cards, and KPIs which 

can be embedded in Dynamics 365 to provide business users the actionable insights necessary to power 

personalized engagement. Second, organizations can utilize the prebuilt connectors for Microsoft PowerApps, 

Power BI, and Flow to build custom applications, dashboards, and reports with embedded insights from 

Customer Insights, and define workflows based on Customer Insights profiles. And third, organizations can 

activate insights within any business process through rich REST APIs that enable easy programmatic 

integrations with other LOB applications, custom workflows, or custom mobile applications. 
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The solution is not available in sovereign clouds. 

 

 

 

 

https://docs.microsoft.com/en-us/business-applications-release-notes/April19/index
https://dynamics.microsoft.com/en-us/roadmap/overview/
//microsoft.sharepoint.com/aka.ms/CI
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1. 

MSFT field sellers will get access to a Live Drive experience, which includes a fully configured Customer 

Insights instance and as well as a guided walk-through experience.  

 

 

There is a new page on  for Customer Insights. The MPF, Pitch Deck, and What’s New are available to 

help you learn about and position the solution with customers.  

 

 

Please visit  for the latest customer case studies. Please visit YouTube for customer videos:  

• Launch video 

• Marston’s  

•  

 

The product will GA April 1, 2019. At that time, the public preview will conclude.  

 

 

Yes, there is a 30-day free trial. The trial comes prepopulated with sample data. Prospects can bring in their 

own data too. Trial sign-up is available from the Customer Insights web page.    

 

Licensing consists of the application and add-on capacity.    

 

 

 

 

//microsoft.sharepoint.com/Aka.ms/CI
//microsoft.sharepoint.com/Aka.ms/CI
https://nam06.safelinks.protection.outlook.com/?url=https%3A%2F%2Fyoutu.be%2FjShovaeelwc&data=02%7C01%7Cv-yeelee%40microsoft.com%7Cb1e5014a82b340e44d9908d6acb09d2e%7C72f988bf86f141af91ab2d7cd011db47%7C1%7C0%7C636886271882365514&sdata=HBAbCMBgsMnsz037vIzUk1OtA%2BdlCJnUFdctBjEP6iw%3D&reserved=0
https://www.youtube.com/watch?v=8IKBTz59QRM&feature=youtu.be
https://nam06.safelinks.protection.outlook.com/?url=https%3A%2F%2Fyoutu.be%2F5Xe432hVW5A&data=02%7C01%7Cv-yeelee%40microsoft.com%7Cb1e5014a82b340e44d9908d6acb09d2e%7C72f988bf86f141af91ab2d7cd011db47%7C1%7C0%7C636886271882365514&sdata=dliXD%2Fd%2FXK%2BSCvmmtfqT1uSmkz9X3%2BRN22Ysf1gtk8w%3D&reserved=0
https://dynamics.microsoft.com/en-us/ai/customer-insights/
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Customer Insights is a stand-alone Dynamics 365 AI application. It brings in data from multiple data source 

using prebuild connectors (based on Power Platform). It connects to Microsoft solutions such as Dynamics 365 

business applications, Power BI, Flow, and PowerApps, but can also connect to other solutions through REST 

APIs.   

 

 

 

We leverage aggregated audience insights from the Microsoft Graph. Artificial Intelligence models help 

analyze anonymous interests, age and gender demographic information to infer purchase and consumer 

engagement patterns to drive next best actions.  

  

 

Yes. Customer Insights has pre-built connectors that can connect to on-prem and online sources from 

Microsoft applications and other 3rd party services.   

  

 

Yes. Unification of data from disparate sources can be configured to remove sources or add new sources at 

any time.  

  

 

Yes. This is fully controlled by the customer’s administrator at an organization using Customer Insights.  

  

 

Yes. There is an administrator / permissions section in the Customer Insights applications that allows a 

customer the ability to rescind access to users.  

  

 

For Customer Insights, data is stored in a secure Azure Data Lake of the organization’s Azure tenant. The 

customer administrator can fully export and migrate data as they wish.  
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Customer Insights does not collect any data directly from end customers. Data is only ingested into Customer 

Insights from an organization’s system that an organization’s administrator chooses to bring into Customer 

Insights.  

  

 

This is dependent on the opt out policies of the organization that is using Customer Insights 

  

 

Much of the potential of new technologies depends on analyzing large data sets to help unlock new insights, 

create new services, or just to make everyday tasks a little easier. But the ability to leverage data sets must be 

balanced with protecting the privacy of those individuals whose information forms their basis. Managing, 

storing and processing this data brings new responsibilities for Microsoft and for our customers. Microsoft’s 

approach to privacy is grounded in the belief that our customers own their data, and we back up this belief 

with concrete actions to protect our customer’s privacy and give them control over their data. We use 

customer data only to provide the services we have agreed upon, and do not mine it for marketing or 

advertising. 

 

 

The data is ingested from an organization’s systems into Customer Insights. When data is removed, it will 

cascade into the Customer Insights application on an update/refresh process.   

  

 

Microsoft has over 3,500 cybersecurity professionals to help deliver security operations that help protect, 

detect and respond to threats, delivering security operations that work for our customers.  

  

 

We help our customers to find, refine, and review data with intelligent search tools allowing customers to 

respond quickly and effectively to scenarios such as litigation, assessments, customer requests, and 

investigations.  

 

 

Customer Insights is available through Volume Licensing and Cloud Solution Provider Program for 

Commercial, Education and non-Profit. Customer Insights is not currently available for Government 

institutions.  

  

 


